Equitable Data Practice In
Understanding the Lived Experience

Seam Social Labs.
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Tiasia O@rien - she/hers
M.A Sociology, The New School
Advanced Diploma in Business Intelligence, NYU
B.A. Communications, Adelphi University
Founder. Researcher. Advocate.
Lover of punk. Believer in equity.

Intersectional AF.

Idn a social scientist obsessed with empirical research methods, inductive
methodology, and civic innovations.
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SEAM SOCIAL ILABS

DATA BEYOND NUMBERS.

Mission: Empower
community voices.
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Key Takeaways

0 Understanding the incredible power of the lived experience:
3 Narratives
3 Stories
3 Feedback

0 Consider methods to gather stories as data points

0 Putting this data to use for action!

.
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What are some of the key data
sources your team uses to make
decisions?
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Anything else you
want to add?

.
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We seek community feedback as a way to help us
make decisions 1 nY

Policy

Planning

Budget

Service Delivery
Programming
etc.
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There is no such thing as
a single-issue struggle
because we do not live
single-issue lives.

Audre Lorde



People. The Answer is People. @@

Data on the lived experience and generational knowledge is CRITICAL.

Our goaliis Our research
to make ; focused here
decisions p

from here = Business or

Social Needs

Social &
Political User Needs

Landscape

Capacity of
Stakeholders &
City Staff
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